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Interview with AOL SVP for wireless

3GB talks to Bill Schwebel, senior vice president,
wireless services, AOL

3GB: SearcH, NAVIGATION, IM AND EMAIL, DOES THIS SUM UP
AOL's MOBILE OFFERING OR IS THERE MUCH MORE TO COMET?

BW: Fundamentally, we had an early wireless strategy
in the “99/2000 timeframe and at the time we had huge
aspirations for mobile data. But then reality hit that mobile
data was really only for messaging, principally Instant
messaging and text messaging applications. We really
only focused on those applications in the early years.

So, T9 was the user interface for instant messaging,
helping to bring our ADL audience to messaging. Now
that phones all have good WAP 2 browsers, colour,
higher data rales, befier Java virtual machines, better
software - we're starling o see some open OS5 phones.
We're now taking the next step into the fuller browser-
based applications.

The types of things you would expect to see on the
Internet, we're now able to bring to the mobile phone.
That's why you're now seeing search and a lot more
emphasis from AOL - what we call the AOL.com or
the Web applcations like MapQuest, Movie Phone,

. AOL.com. We're still pretty much focusing
email on the browser-based experience of the web-mail
experience. That's the step we're building out right now.
We're building it out in more of a ubiquitious fashion so
all of our web users can get access o that.

The next focus is to pick a few applicatin areas. The
application areas we've idenlified are what we call
the location-based services. These are represented
by websites fike MapQuest, CityGuide, Local Search,
YellowPages, as well as shopping applications; things
that have significant location relevance and local
relevance. We're really building out that suile, so that
they become essentially destinations or franchises in the
mobile domain in the same fashion as on the Internet
domain.

We're combining a lot of notions. We believe that there is
a lot of synergy around search and some of these local
applications and fhen the local relevance of the phone
and the location information that's available on the
phone. That's our thrust at the moment.

And we'll be seeing those applications come out on
(WAP) - as well as what we call thin-client versions or
client code that actually resides on the phone. And the
client code is kind of in the experimentation phase right
now, but it leverages things like Java and BREW and
potentially some open OS sorls of applications, although
the focus right now is actually on Java. It's really the one
environment that's getting a fair amount of ubiquity.

3GB: You JUST RECENTLY ANNOUNGED A SEARCH PLATFORM WITH
INFOGIN, THE TECHNOLOGY THEY'RE DEPLOYING RIGHT NOW, HOW
15 THAT AFFECTING AQL'S ABILITY ADAPT WHAT YOU HAVE ON THE
INTERMET TO THE MOBILE PHONE?

BW: What InfoGin provides is a smart transcoding
capability. There's been trancoding around for a long
time, but InfoGin has put some intelligence behind it. If
you think about a web page and the way a lypical web
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is rendemed on the Internet, it comes in chunks. And,
there's things in the main body, there's things on the
sides, there's little boxes. So, in the mobile environment,
some of those boxes become more relevant. We're able
fo take - you can almost call them little widgets — but
we're able fo take those things, reorder them to things
that are most mobile relevant, and we can either do a
slight amount of editing to really optimise the relevancy
or we could just use it to navigate the web at large.

It has algorythms, allowing it retrieve any web page
and make It more moblle relevant. It's a great tool for
us because we can either do no editing and just use the
Internet at large; we can fake a desination — an AOL.
com destination — and bring it up to mobile web fairly
quickly with just some light editing; or we can really go in
and really engineer the application, such as we've done
with search, where we've really optimised search for the
mobile phone.

We have those three different mechanisms and InfoGin
technology allows us that flexibilty and that strength.
It also gives us a lot more visability on how users use
these applications on the web, So, we're actually able to
see what's more relevant. We're able to, almost in real-
time, optimise the web pages for the type of use to be
expected.

IGB; Moving on To 3G AND NEXT GENERATION UPGRADES, HOW
WL THE EMERGENCE OF 3G AFFECT THE CAPABILITIES OF THE
MOBILE INTERNET AND THEREFORE MOBILE SEARCH?

BW: 3G for me is really the realisation that you have
the same sor of behaviour and expectations that these
are really real services. In the 256G world, you're really
trying to make it work, and you really have to be patient:
‘Okay, | really, really need to get that email but it's painful
experience.’

In the 3G realm, these services ought to live up fo
consumer expectations. People should give them four or
five slars for satisfaction; most of the kinks should be
ironed out; things should be smooth. And (3G should)
provide an end-lo-end experience.

It's not just a piece of technology here and a piece of
technology there, which people have to cobble together,
but a whole end-to-end experience. We want the mass
market consumer — people beyond the early adopters
—to go info it and say, "Yah, this works for me. | can gel
my MapQuest map information’; or '| can search in this
environment’; of ‘This is a good environment for doing
email' that's what we're trying to achlieve. It's not just it's
good enough'’ or 'fair’ it's really "Yah, this works well.

256G worked very well for things like ringlones and
games and simple things like browsing the weather.
“What's the weather today?' | mean those were the most
compelling applications in the 2.5G realm, but doing any
data beyond that was really, really painful.

3GB: GIVEN YOUR GLOBAL STATUS AND STRENGTH Il THE INTERNET
WORLD, HOW DO YOU SEE THE MOBILE INTERNET DEVELOPING, WHAT
DOES IT MEAN TO YOU?

BW: The first slep is to really bring the mobile net
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